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Recognition and Awards

● Generated over $1 Billion in referred sales for affiliate partners
● Microsoft Advertising Elite Partner
● CJ High Commendation for strategic cross-channel strategies
● IMPA Finalist three consecutive years for cutting-edge 

automation and technology
● Microsoft Rising Star of the Year Runner Up for 2021 and 

Trailblazer of the Year Finalist for 2022



Why BuyersGuide.org?

Buyer’s Guide helps brands convert shoppers higher in the 
purchase funnel by targeting early consumer interest search 
traffic in Google and Bing (e.g. “best vacuum,” “baby monitors,” 
“best mattress”). 

Traffic is directed to optimized comparison pages that use a 
proprietary value index to assist user decision-making and 
analyze user behavior. Using our algorithm, we are able to 
identify and boost top-performing products for our partners. 



Buyer’s Guide drives 
$50 Million in Revenue to 
Partners Every Month

● 80M monthly search impressions
● 6M+ monthly unique visitors
● 3,000 comparison pages
● Over 30,000 products and services compared in 

one place.

Buyer’s Guide Overview



Purchase Funnel

Consumer Path:
● Wickfire runs advertising on review- and comparison- 

related search queries, targeting shoppers still in the 
research phase of the shopping funnel 

● Customer types in search query, clicks on Buyer’s 
Guide ad, and is taken to a review vertical optimized to 
drive sales



● Our traffic sends users to a product comparison page 
optimized to provide relevant information to potential 
customers and aid decision-making to help them 
conclude research and make a purchase.  

● Each vertical can have as many as 20 individual 
templates, allowing us to offer exposure in the 
keywords most relevant for our strategic brands.

● Merchants are ranked according to Wickfire’s 
proprietary Review Merchant Index, which takes into 
account user engagement, conversion rate, and CPA 
for each brand, among other factors

Landing Pages



Buyer’s Guide Next Steps

Looking to launch a campaign?

● We evaluate opportunities for new verticals all the 
time. Contact us to see if your brand is a fit!

Already running a campaign with us but looking to 
optimize?

● Please reach out to us directly and we can put 
together a recommended optimization strategy.

● In exchange for commission rate increases, 
specialized offers or exclusive partnerships, we 
can offer added increased exposure and content 
placements.



Have a question about working with 
Wickfire on Buyer’s Guide? 
We’d love to hear from you!

partners@buyersguide.org 

Contact Us

mailto:partners@buyersguide.org


TheCoupon.Co: Discount Shopper Targeting

TheCoupon.Co drives conversions for deal-sensitive 
shoppers by directing coupon search traffic to dedicated 
merchant page on TheCoupon.Co by focusing on 
brand+coupon and discount queries.

Store pages are optimized for the highest conversion rate 
by dynamically ranking coupons based on performance and 
exclusively promoting the featured brand.



Average Age
59% of Visitors Are Aged 
Between 18-44

Monthly Visitors
400,000 Unique Visitors

Monthly Views
500,000+ Pageviews

Gender Breakdown
56% Female

Geography
88% North American

Device Usage
52% Mobile, 

46% Desktop, 2% Tablet

TheCoupon.Co Overview



TheCoupon.Co Partnership

TM+ Coupon Partnership:

● Wickfire will bid on coupon-related search queries 
in combination with brand name

● Placements will direct customers to a branded 
merchant page on TheCoupon.Co

● Focus on driving conversions, reducing shopping 
cart abandonment, and increasing AOV through 
targeted promotions

● We negative match exact brand name and can 
implement bid caps to ensure we aren’t outranking 
internal paid search efforts or driving up search 
costs

Coupon(s) Promo Code(s)

Coupon Code(s) Promotion

Discount Code(s) Promotion Code(s)

Offer(s) Promotional Code(s)

Offer Code(s) Voucher(s)

Promo(s) Voucher Code(s)

Advertiser Name +



Why Should You Allow TM+ Bidding?

What are the costs involved with a TM+ campaign? 
● Only paid when a consumer makes a purchase, so TheCoupon.Co is motivated 

to drive qualified traffic and advertise valid coupons
● Can work at the advertiser's base commission rate in the network

What is the benefit of you bidding on our TM+ keywords versus only doing it in-house?
● Allowing TheCoupon.Co to bid on TM+ helps to control advertiser's paid search 

space by keeping competitors out of top paid search positions
● Consumers are often looking for a reputable third party who can provide the best 

coupons available on the internet, not just what is featured on a merchant’s website
● Merchant's won’t have to waste their own paid search budget on traffic that doesn’t 

convert



Coupon Research Tool

Let us do the coupon performance research!

We can work with you to test new coupons and provide 
metrics to see which coupons perform best on your 
customers. 

You can use this data to only serve the most frequently 
used coupons on your other marketing channels.

Our proprietary system dynamically resorts coupons 
daily to ensure the highest performing coupons appear 
at the top of the coupon list.



Content Placements

Exposure Placements

● Get seen by our coupon audience and 
highlight exclusive offers to boost brand 
awareness as well as conversions

TheCoupon.Co Blog

● On our blog we frequently post content from 
our advertisers, and content created by our 
internal team, to promote seasonal coupons 
or new product launches



TheCoupon.Co Next Steps

Looking to launch a campaign?

● We can run a TM+ coupon campaign for any advertiser, all 
we need is TM+ approval

Already running a campaign with us but looking to optimize?

● Please reach out to us directly and we can put together a 
recommended optimization strategy

● In exchange for commission rate increases, exclusive 
offers or bidding rights, we can offer added value 
placements ranging from placements on TheCoupon.Co 
to blog posts



Have a question about working with 
Wickfire on TheCoupon.Co? 
We’d love to hear from you!

partners@wickfire.com 

Contact Us

mailto:partners@wickfire.com

